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Despite the two videos being dated, there is a lot of similarities in the introduction of the two videos and can also be compared differently. The target audience is different. iPhone is targeting audiences that are busy. Example, iPhone can be targeting people like students and professionals who track their work daily and like seeing unique features of their phone. iPad, on the other hand, is targeting people who need convenience in doing their tasks in need to complete them ineffective, efficient manner and with less effort. 
The basic strategy with high-tech products is ensuring that its products are technologically competitive than the organization’s competitor. The laugh of the high-tech products is also made to be superior compared to competitors’ products. In other words. High-Tech companies strive to provide more satisfying products than their competitors. 
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